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WORLD’S BIGGEST TOYMAKERS

Lego Mattel Hasbro

Source: The Telegraph







“GIRLS? WE HAVE TRIED... A LOT! AND FAILED... 
WE ADMITTINGLY STRUGGLE WITH GIRLS 

BUILDING” Jason Danielle - LEGO brand manager



BEAUTY OPPORTUNITY





LUSH DNA
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CO-MAKING PERCEPTIONS 

BRAND EXPANSION 

COLORFUL

UNIQUE

FRESH

NATURAL

FEMALE

LUSH

FUNCREATE

BUILD

MALE

LEGO
“LEGO would never turn 

away a partnership idea…
especially focused on girls”

LEGO corporate 
employee

“It would be amazing to partner with a 
huge industry leader like LEGO. They 

are colorful and fun, just like us.” 
LUSH retail employee



WHAT A GIRL WANTS



CREATECREATE
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WE BELIEVE IN A LUSH LIFE
WE BELIEVE 
...IN MAKING COLORFUL EFFECTIVE PRODUCTS FROM FRESH 
INGREDIENTS AND ENVIRONMENTALLY SMART PACKAGING. 
 

WE BELIEVE IN UNLOCKING YOUR CREATIVITY 
WE BELIEVE IN INVOKING A SENSE OF WONDER 
WE BELIEVE IN STAYING FOREVER YOUNG
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PRODUCT



WE INVITE YOU TO… 

LEGO OF STRESS 

BECOME A LUSH FOR THE DAY!



FASHION
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WHO IS OUR TARGET?



ORIGINAL

FUN

NOSTALGIC

I AM…



NOSTALGIC





PLAYLETTE



PLAYBOARD



UNLEASH  
YOUR CREATIVITY 



PLAY N GO



ORIGINAL



WHAT’S NEXT…?



JEWELEGO

SCENTED CUSTOMIZE SWAP COLLECT





PICK BODY BRICKS



SAME BELOVED FORMULA 

INNOVATIVE TECHNOLOGY 

THAT CLICKS! 



START STACKING













FUN
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LEGO LITTLES 
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PLAYFUL BEAUTY

Ignite the passion of our fans 
through non-traditional, 

community driven marketing 
tactics to drive fans in store to 
experience LEGO by LUSH 



BUILDING BUZZ



PR OUTREACH



CREATE BEAUTY





POP-UP



DIGITAL



LEVERAGE EXISTING PLATFORMSLUSH MARKETING 
• 639k Instagram 
• 753k FACEbook 
• 64k YouTube 
• 161k TWITTER 
• BLOGS/FORUMS 

12,600,000



FROM BRICK TO CLICK



LUSH KITCHEN



LEGO MOVIE 2
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FINANCIALS



3 YEAR PLAN

$5 the reusable foundation 
$5 the color

$3 the brick 

PLAYLETTE

BODYBRICK

2015
AWARENESS

$15 the Jewelego

$13 the set

SOAP2GO

JEWELEGO

2016
SCALING

$9 a piece

LEGO FOR LITTLES

2017
LOYALTY



MARKETING SPEND



3 YEAR PLAN

2015 2016 2017
Revenue Profit Marketing Contribution

$28M
$22M

$5M
$15.0M$13.0M

$1.0M

$57M

$46M

$8M$5M

$22M
$28M



PAVING THE YELLOW BRICK 

ROAD TO BEAUTY… 

OPENING A NEW CHAPTER



INNOVATION THE 

LIFEBLOOD… 

UNLOCKING NEW INVENTION






